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EU-ASEAN Multilateral Pact to Be 
Renegotiated

In the midst of growing concerns of 
protectionism and inward-looking policy stances 
across the world, the European Union (EU) and the 
Association of Southeast Asian Nations (ASEAN) 
have decided to establish a framework for reviving 
their multilateral talks so as to re-connect these 
two growing markets and eliminate any barriers 
regarding trade and investment. However, no 
definite timeline has been set for negotiations.

According to Ms. Cecilia Malmström, the 
European Commissioner for Trade, as well as from 
the update provided following the ASEAN 
Economic Ministers’ (AEM) Retreat Meeting on 10 
March 2017, the EU and ASEAN have decided that 
they will attempt to renegotiate their Free Trade 
Agreement (FTA). Multilateral talks to this effect 
were previously paused in 2009 after the start of 
negotiations in 2007 as the EU decided that it 
wanted to negotiate bilateral pacts with each 
individual state instead. However, those bilateral 
talks were not quite as successful as had been 
hoped, with deals so far concluded, but not yet 
ratified, only with Singapore and Vietnam.

It is worthwhile noting that there are still 
many ongoing challenges which remain unresolved 
from the previous negotiations. These issues could 
cause potentially difficult obstacles to overcome 
before this current direction can be achieved. For 
instance, there is a vast gap between the 
prosperous EU nations and the developing 
countries that are included among ASEAN’s 
members. This gap includes the large differences in 
the political systems and economic development 
levels, which can impede the talks and potentially 
cause hardship for ASEAN’s developing countries 
when adopting a high-standard FTA with the EU. 

Human rights is also a topic of concern for several
ASEAN member states. The EU sets out an explicit
human rights clause in the sustainable 
development chapter of all its international 
agreements, and requires all its trade partners to 
support and protect fundamental human rights. If 
ASEAN members cannot meet the EU’s strict 
conditions on human rights, it will be difficult to 
ratify the FTA. Taking the EU-Vietnam FTA as an 
example, one of the main reasons why this 
agreement has been approved in principle but has 
not yet been ratified is that Vietnam fails to meet 
such requirements on human rights and civic 
freedoms (e.g. Vietnamese workers cannot freely 
form their own unions.) 

Currently, two-way trade between the two 
regions stands at approximately 220.5 billion 
dollars (from 2016). If the FTA between the EU and 
the ASEAN is successful, it would be the world’s 
seventh-largest market, and mark as a “significant 
step forward” that would open up wider access 
between the two markets.

New Opportunities for Thai Food Industry

Thailand has developed itself into the 
biggest food exporter in ASEAN and the twelfth 
largest in the world. It exported about 24 billion US 
dollars, or about 840 billion baht, worth of food in 
2016. Promisingly, according to the International 
Trade Promotion Department, the value of Thai 
food exports is projected to grow by 8% to reach 
26 billion US dollars in 2017 because of the rise in 
value-added food items and the higher global 
demand. In addition, strong exports of rice, 
processed chicken meat, canned seafood products, 
semi-cooked and frozen shrimp and seasonings 
contributed to the growth in 2016 and the export 
of these products is predicted by the Department 
to increase further this year.
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The current popularity of Thailand’s food 
industry is second to none as recently evidenced 
by the success of last year’s Commerce Ministry’s 
food and beverage fair, Thaifex-World of Food 
Asia, which is a venue for local and foreign food 
producers to meet potential buyers. Moreover, 
due to be held from 31 May to 4 June at the 
IMPACT Exhibition Center in Bangkok, this year’s 
fair has already received a very positive response. 
Food manufacturers and merchandisers from up to 
40 countries are planning to showcase their 
products at over 2,000 booths, up from 900 
booths in 2016. Among those are 700 Thai 
companies, of which 520 are small and medium-
sized enterprises. This fair is expected to generate 
about 10 billion baht in trade, up from 9 billion 
baht last year, said by Ms. Malee Choklumlerd, the 
Director-General of the International Trade 
Promotion Department, Ministry of Commerce.

Although a number of Thai food companies 
still face difficulties in creating food innovations, 
which has affected the value of export products, 
there is still room for the further development of 
Thai products to meet international standards. 
One of the great benefits of the fair is the 
opportunity for Thai exhibitors to not only 
showcase their own food products but also learn 
what the big international food companies have 
been doing, said the organizer of the fair, Mr. 
Mathias Kuepper, Managing Director of 
Koelnmesse Pte Ltd. However, the government 
should make greater efforts to create a long-range 
strategy of developing Thailand into a gateway 
between Southeast Asian countries and the world 
for exports and imports as well as the world’s 
center for food research and development to 
promote food innovation with the aim of selling 
more higher-value food products to the 
international market.
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Stay informed with latest development in trade negotiations and 
changes in trade laws/regulations. Get an insight of how the latest news 
will affect your market and regulatory environment from our “Trade 
Digest”. 

If you have any comments or questions regarding Trade Digest or any 
matters discussed herein, or if you are interested in finding out more 
about Bolliger & Company (Thailand) services, please contact any of the 
persons below:

Rachda Chiasakul | Partner and Managing Director 
Rachda.C@bolliger-company.com

Sarut Wittayarungruangsri | Director 
Sarut.W@bolliger-company.com

Tel.  +66 (0) 2 230 6399
Fax. +66 (0) 2 230 6333

www.bolliger-company.com

Bolliger & Company (Thailand) 

Bolliger & Company (Thailand) Ltd. is a public policy and strategic 
consulting firm with a focus on research, policy formulation, and 
decision making. Our primary areas of expertise are in the fields of 
international trade and investment, economic and social policy, and 
business strategy.

Our superior technical skill, combined with in-depth knowledge of the 
business environment, enables us to provide fact-based, unbiased, and 
practical advice. Whether you are a private company wishing to 
understand the impact of public policy on your business, or 
a government authority aiming to design appropriate laws and 
regulations, we have the experience and expertise to help you achieve 
tangible goals.

“Clients’ success is our best interest”


